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Rui focuses on the responsible initiatives of organizations in applying new technologies
and Al ethics in social media. She has recent publications in several journals, including
Journal of business research, Information Systems Frontiers, Technological Forecasting &
Social Change. Her research concentrates on business practices in applying Al
technologies in the social media context, and the role of responsible Al principles and
practices in customer engagement and the digital health realm. Furthermore, Rui has been
dedicated to applying other various advanced technologies into consumer behavior
analysis.
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