Sunny ZHENZHEN NONG

Address: City University of Macau Faculty of Business 4th Floor, Luso-Chinese Building, Avenida Padre Tomas
Pereira, Taipa, Macau SAR, China
E-mail: zznong@cityu.edu.mo

EDUCATION

Jan 2021 — present University of Macau, Macau

PhD in Business Administration (Hospitality Management)

Jul 2016 — Oct 2017 The University of Sydney, Australia

Master of Management

Aug 2012 — May 2016 | University of Macau, Macau

Bachelor of Science in Hospitality and Gaming Management, minor in Psychology

EXPERIENCES IN TERTIARY EDUCATION INSTITUTIONS

Aug 2024 — Present Senior Lecturer

City University of Macau
Jan 2024 —Jun 2024 Adjunct Instructor

City University of Macau
Aug 2023 — Present Adjunct Instructor

Macao Institute for Tourism Studies

Sept 2017 — Aug 2020 | Teaching Assistant

College of Global Talents, Beijing Institute of Technology, Zhuhai
Nov 2016 —Aug 2017 Research Assistant/Research Intern

Gambling Treatment and Research Clinic, The University of Sydney
Oct 2015 —May 2016 | Student Trainee

Institute for the Study of Commercial Gaming, University of Macau
Aug 2015 —May 2016 | Residential Assistant

University of Macau Shiu Pong College

INDUSTRY EXPERIENCES

Mar 2023 — July 2023 Research Officer
Business Improvement Project in a local Chinese restaurant

Apr 2022 — Dec 2022 Research Assistant
Consultancy Project for NOVA Mall Macau

Mar 2017 —Jun 2017 Business Consultant (Industry-based learning placement)
Australian Trade and Investment Commission (part-time)

Dec 2016 —May 2017 | Event Planner/ Sales

Bella Play of Bella Jones (part-time)

Jun 2015 — Aug 2015 Gaming Strategic Marketing Intern

Melco Resorts & Entertainment (full-time)

Oct 2013 —May 2015 Secretary
Pacific Asia Travel Association Macau Student Chapter (part-time)




JOURNAL AND CONFERENCE
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Nong, S. Z., Fong, L. H. N., (2022), The moderating effect of pleasant ambient scent on the relationship
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online environment may impact risk taking, Human Behavior and Emerging Technologies, 2019;1-11.
[ESCI]

Nong, Z., Beckett, M., (2017), Behavioural Feedback Tools and the Implications for Empowering
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JOURNAL REVIEW

¢ Editorial Review Board member of Human Behavior & Emerging Technologies
¢ Other ad hoc review:

Tourism Recreation Research

Journal of Hospitality & Tourism Research

International Journal of Tourism Policy

2022 Inaugural Frontiers in Hospitality and Tourism Symposium

2021 ApacChrie Youth Conference



