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Conference  

◆ Wai, K. C. I., Nong, S. N., Fong, L. H. N., (2023) An im-

portance-performance analysis of the back-of-house 

environment: The case of Macau integrated resorts, 

paper presented at the 4th Conference on Managing 

Tourism Across Continents – Tourism for a better World 

(MTCON’23), Turkey.  

◆ Nong, S. Z., Fong, L. H. N., (2022), The moderating 

effect of pleasant ambient scent on the relationship 

between exercise habit and attention on personal gam-

bling results, The 3rd Macau Symposium on Cognitive 

and Brain Sciences (MSCBS 2022), Best Poster Award 

(3rd Place), University of Macau. 

◆ Nong, S. Z & Fong, L. H. N. (2022). “Better not let me 

know”: The mediating role of regret on the relation be-

tween social comparison discrepancy in online hotel 

review and revisit intention. In Stienmetz, J., Ferrer-

Rosell B., & Massimo, D. (Eds.), Information and Com-

munication Technologies in Tourism 2022 (pp. 87-96). 

Cham, Switzerland: Springer International Publishing. 

◆ Nong, Z., Beckett, M., (2017), Behavioural Feedback 

Tools and the Implications for Empowering Gamblers, 

paper presented at the 25th Big annual conference of 

the National Association for Gambling Studies, Mel-

bourne, Australia. 

Book Review  

◆ Nong, S. Z. & Fong, L. H. N. (2021), Book review Eye 

tracking in tourism, by M. Rainoldi & M. Jooss, Infor-

mation Technology & Tourism, 23, 633–635. https://

doi.org/10.1007/s40558-021-00210-9  
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